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1. Introduction

The Alumni Association of IILM UNIVERSITY, GREATER NOIDA held its Annual Meeting on
07 sep 2025 at college campus. The purpose of this meeting was to:

e Review the activities and initiatives undertaken during the year.
e Acknowledge alumni contributions and student participation.
e Plan future strategies to enhance alumni-student-faculty engagement.

e Strengthen the network for professional and personal growth.

The meeting was chaired by Prof. Kishan Nigam and attended by key office bearers, faculty
coordinators, and alumni members.

2. Members Present

The meeting included both executive members of the Alumni Association and Alumni internal
committee members.



Mr. Abhishek Kumar
Dr. Shyamli Satapathy
Mr. Parash Yadav
e Mrs. Suhani Sharma
Mrs. Anuradha Kumari
e Dr. Ekta Saraswat
Mrs. Roma Chandra

Internal Committee Members:

e Prof. Kishan Nigam
e Dr. Basit
e Dr. Dangmei

3. Review of Activities Conducted (Till Now)

3.1 SIP Viva Support

e Alumni professionals were invited to act as panelists and evaluators for the Summer
Internship Project (SIP) Viva.

e Alumni shared practical corporate insights and gave constructive feedback to students,
enhancing the relevance of their internship learning.

e Students reported greater confidence in presenting projects, and alumni appreciated the
chance to give back to the institution.

3.2 Alumni Meet

e A formal Alumni Meet was successfully organized on 24th Oct 2024 .



e The event included keynote speeches, networking sessions, and recognition of
outstanding alumni achievers.

e Outcome: Strengthened ties with the alumni community, increased registrations in the
Alumni Association database, and boosted participation for upcoming events.

3.3 Batch Reunions

e Separate reunions for batches 2003 were organized.

e Activities included cultural programs, memory-sharing sessions, and interactive
discussions with current students.

e Alumni expressed happiness at revisiting their campus, which enhanced the emotional

bond with the institution.

3.4 Pre-Placement Talks

e Alumni from diverse industries conducted multiple pre-placement sessions.

e Focus areas: Resume writing, interview preparation, industry-specific skill requirements,
and corporate culture.

e Outcome: Students gained confidence, industry awareness, and access to alumni
mentorship for placements.

4. Future Plans and Initiatives

4.1 Mentorship Program

e Launch a structured mentorship initiative where alumni mentor a group of students.



e Areas of guidance: Career planning, higher education opportunities, entrepreneurship,
and personality development.

e Timeline: To be implemented in the coming semester.

4.2 Alumni Knowledge Series (Workshops & Guest Lectures)

e Monthly/quarterly knowledge-sharing sessions by alumni experts in finance, marketing,
HR, analytics, and other domains.

e Objective: Help students stay updated with industry trends and practical applications.

4.3 Annual Grand Alumni Meet 2025-26

e Plan for a larger-scale event with alumni from multiple batches.
e Activities: Awards, networking lounges, panel discussions, and cultural evenings.

e Expected Outcome: Increased alumni engagement, stronger institutional branding.

4.4 Placement and Internship Support

e Encourage alumni to provide referrals for internships and final placements.
e Build a structured alumni database with details of their companies and designations.

e Objective: Create an alumni-driven placement support ecosystem.

4.5 Social Responsibility & Community Engagement

e |nitiatives where alumni and students collaborate on CSR projects, blood donation
camps, and environmental drives.

e This will highlight the social commitment of the institution and alumni community.

Proposed Calendar of Events (2025-26)



Quarter Planned Activity Details / Focus Area Expected Outcome

Q1 Mentorship Alumni assigned as Strengthen career
(Apr—=Jun Program Launch mentors to students guidance & student
2025) (group-wise) development

Q1 Pre-Placement Resume building, aptitude Placement readiness
(Apr—=Jun Workshops prep, interview mock

2025) sessions

Q2 Knowledge Series — Alumni from industries like Industry exposure for
(Jul-Sep Guest Lectures IT, Finance, HR, Marketing  students

2025)

Q2 Social Tree plantation, blood Alumni-student social

(Jul-Sep Responsibility Drive donation, or CSR activity contribution
2025)

Q3 Batch-wise Alumni  Informal cultural & Strengthen alumni
(Oct-Dec Reunions networking events bonding

2025)

Q3 Placement Support  Alumni referrals for Placement growth
(Oct-Dec Drive internships & jobs

2025)

Q4 Annual Grand Networking, awards, Large-scale alumni
(Jan—-Mar Alumni Meet cultural program, alumni engagement & branding
2026) success stories

5. Conclusion

The Annual Meeting showcased the dedication of alumni in shaping the careers of current
students and the importance of their continued involvement. With the successful events
conducted so far and ambitious plans for the future, the Alumni Association is well-positioned to
become a pillar of growth for both students and the institution.



The association expressed gratitude to all alumni who contributed their time, knowledge, and
resources. Moving forward, teamwork, innovation, and consistent communication will be
the foundation of our success.
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